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IMPACT OF ECONOMIC FACTORS ON THE CONSUMPTION OF THE POPULATION

Abstract. The article discusses the impact of economic areas on the consumption of the population, as well as
the basics of consumption management. The relevance of this article is due to the fact that the consumption of
the population is formed in relationship with the efficiency of economic areas, with the influence of each average
product. The author draws attention to the fact that, in contrast to the concept of production, the concept of con-
sumption, respectively, forms production programs and import-export policies, with the aim of bringing human
consumption closer to standard indicators. It was emphasized that the collection of taxes from the population
plays a major role for current and future consumption forecasts. Its assessment determines the impact on the
amount of money in circulation and, accordingly, on the purchasing power of each family and individual, as well
as on the amount of collection. It is especially emphasized that the collection factor significantly depends on the
interest rate policy.

Keywords: consumption, economic spheres, incomes, factors, strategy.

AnieBa Biocana Cadap Kusu, 0oKTopaHT
BnNJimuB EKOHOMIYHUX YAHHUKIB HA CNOXXUBAHHA HACEJIEHH4A

Pe3tome. Y cTatTi pO3r/isiHyTO NMUTAHHS BIJINBY €KOHOMIKU HA CMOXVBAHHSI HACEIeHHS], & TakOX BUBYEHO OCHOBU
yrpasJliHHS CrOXWUBAHHSAM. AKTYyasIbHICTb Ui€i CTarTi 3yMOBJIEHa TUM, LLO CrIOXUBAHHS HACEJIeHHS POPMYETLCS Y
B3aEMO3B’13KY 3 €e(PeKTUBHICTIO Aisi/IbHOCTI EKOHOMIYHUX cep, 3 BIJINBOM KOXHOIro cepeaHboro rnpoaykTy. ABTop
3BepTae yBary Ha Te, L0 Ha BiAMIHY Bia KOHLUenuii BUpoOGHMLTBA, KOHUErLis CrOXUBAHHS, BiArnoBigHO, popMye
rnporpamv BUPpOOHULTBA Ta MOJTUKY IMMIOPT-EKCopPTY, 3 METOK HabJIMXEHHSI CIIOXWBaHHS JIIOANHW [0 HOPMAaTUB-
HUX noka3HukiB. ligkpecnaeHo, o 36ip nogaTkiB y HaceseHHs Bigirpa€e rosoBHY POJib A1 TOTOYHUX i IepCreKkTyB-
HUX MPOrHO3IB CrioXuBaHHs. Vloro ouiHka Bu3Hayae Briive Ha CyMy rpoiuesi B 06iry i, BiinoBiaHo, Ha KyniBebHy
CMPOMOXHICTb KOXHOI ciM’i Ta iHauBiaa, a Takox Ha o6csir 36opy. OcobMBO MiAKPECETLCS, WO dakTop 360py
rnoAartkiB 3Ha4HO 3aJ1eXUTb Bif MPOLEHTHOI MOJIITUKM.

Knro4oBi cnoBa: crioxmBaHHs, EKOHOMIYHI chepu, goxoam, pakTopu, cTparteris.
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NOBYA0OBA IHHOBALINHOI CUCTEMMU
B KUTAUCbKIN HAPOAHIN PECNYBJILI

Pe3iome. Y ctarTti aHani3yloTbCs nepesarv i HeAoiku KUTarCbKoi MoAesli EKOHOMIYHOIrO 3POCTaHHS, MPUYNHUN
HEeMUHY4Y0ro yrnoBislbHEHHS TEMIIB POCTY. POOGUTHLCS BUCHOBOK, LLIO XO4Ya TEXHOJIOTIYHWI Ta iHHOBAaLiiHWI pPiBEHb
KnUTaricbkoi eKOHOMIKM 3pocTae, 3arajioM BOHA 3a/MLLIAETbCS €KCTEHCUBHOIK, 3aCHOBAHOIO Ha 3ajly4eHHi B Hel
HaaMIpHOI KinbKOCTi pecypciB i kanitaniB. CborogHi Kutan cToiTe Ha nopo3i BEVNKUX 3MiH, | iLle Big noaasib-
oI nomipkoBaHOI niHii noBeaiHky 3anexuTb MankbyTHE Liei aziaTcbkoi kpaiHu. HaBoasTbCcs npuknaan yCrilHux
CTapTiB KUTANCLKUX MIANPUEMCTB, SKi, BUKOPUCTOBYKOYN BAACHWI, “aliaTCbkuii” niaxia 40 BUPILLEHHS] 3aBAaHb,
nepeTBOPIOTLCS HAa KOMIMAaHIi CBITOBOIro piBHS. [Moka3yeTbCs, 1O HaBIiTb 3a yMoBU, sikiLo Kutari obiine CLUA 3a
obcsirom BB, BiH He 3MOxe cTaTtyl MOBHOLHHUM CBITOBUM J1iIEPOM, OCKi/TbKU OIbLUICTb NiaepCbkux QyHKUii CLLA
(igeonorivyHy, BiiCbKOBY, TEXHOJIOrIYHY, IHHOBALiVIHY, Ba/llOTHY Towo) Kutar BukoHyBatn He 3Mmoxe. Kpim Toro,
cTaty MNOBHOLIHHUM J1igepoM CBITOBOI cuctemu Kutato 3aBafsitb Mioro BpasninsicTb y cepi aemorpadii, semo-
KpaTtundHux npas (yce 6inblue rpoMansH BBaxaroTb 3axifHi LiHHOCTI NpioputeTHuMu), “nigepctBo” B 3a0pyaHEHHI
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HaBKOJINLLIHLOrO CepenoBuLLa, a TakoxX iHWi o6cTaBuHN. Jlvle nomipkoBaHa ronituka rnoBHOI iHHoBaTu3awii ycix
PIBHIB €KOHOMIKU, BKJIOYaI04YU1, KPIiM TOro, i couiasbHy cgepy, pa3oM i3 CBOEYACHUM PO3B’I3aHHSAM HaralslbHuUxX
npobnem, aactb 3mory Kutato ykpinuTucs Ha aigepCbkux no3vlisx cepen HarMiLHILLIMX | HABMOTyTHILLVX AepXaB

cBiTy B XXI CcTONITTI.

Knroyosi cnoBa: Kutari, iHHoBauiiHa cTpareris, 6i3Hec-mMoaeJ b, iHHOBaLii, TeXHOI0riuHi iHHOBaLlii, Ba10BuUi BHY-

TPILLHIV NPOAYKT, IHHOBaUiiHa cucTema.

BCTYN

[MopyLuyoum TeMy PO3BUTKY HAYKWM Ta TEXHIKU B
KwuTai, MoXHa 3 nerkicTio NporHo3yBaTtu, Lo TeMNK
nigHeceHHs gepxasun y XX| cTONITTi NOPIBHAHO 3
iHWMMW KpaiHamu 3arajiom 6yayTb MaTu Ti cami
XapakTepPUCTUKN, WO cknanuca y Kntai HanpukiHui
| cToniTTa, @ Takox y cepeguHi Xl ctonitra. Agxe
ue Oynu yacm akTUBHOIO PO3BUTKY HAYKW Yy KPaAiHi,
nepioa, TEXHONOrYHOro nigHeceHHs Kutato, Konuv
TEeMMNM OBOJIOAIHHS TOrO4aCHOIO HAyKOIO Ta TEXHI-
KOIO NepeTBOpUaN AepXaBy Ha OLHOrO 3i CBiTO-
BUX Nigepis. Ha noyaTky KOXHOro 3 ABOX OCTaHHIX
TUcaYoNniTe Kutam BonoaiB 4eTBepPTO YaCTUHOIO
ceiTosoro BBI1.

Ane wono TpeTboro TUCAYONITTS HE BCe Tak
04HO3HAa4YHO. Xo4a Kntan BUALWOB HaA nepuli no-
3uuii 3a 6baratbMa €KOHOMIYHUMU, NONITUYHUMN
i PeWwTol0 NOKa3HUKIB, BiH Ma€e BENUKY KiJIbKiCTb
HaranbHUX NpobsieM, po3B’A3aTu AKi MOX/MBO 3a
[OMNOMOrol0 CBITOBOro cnietoBapuctea. Maw4u
Ha yBasi marnbyTHe Kntato, npaBunbHUM Oyae Ha-
CTynHe TBepaXeHHa: y XXI cToniTTi CBIiT NnoBepHe
KuTtato Ty yactuHny, aky Kntam cBoro yacy noga-
pyBaB CBITY.

NMOCTAHOBKA NMPOBJIEMUA

CyyacHuii Kutan 6inblie He € BCECBIiTHIM
LeHTPOM nnariaty. 3Ha4yHUM obCcar iHBECTULIN,
BENNYE3HUIN PUHOK i “KONnekLia” CBITOBUX reHiiB
Y PO3MNOPAOXEHHI KNTANCbKMX KOMMAaHIin — L Ta
neqki iHwi dakTopn “nigwTOBXHYNAN” KNTANCbKY
iHHOBaLiNHY CUCTEMY, 3BMYCUIN ii pyXxaTuca y Ha-
NPsMi HEBMNMHHOIO PO3BUTKY. [iNCHO, CbOrOAHI B
KuTai po3tawioBaHo 6araTo HarbinbLIMX CBITOBMX
KOMMaHil iMeHnTUX OpeHaiB. Ane K Le cTano MOX-
nmBmnM? Aki noaii npueBenu oo Toro, Wo B OCTaHHI
[eCATb POKIB 3HAYHO 3POCTAE KiNbKICTb IHBECTU-
Lin? ABTop OocnigxeHHsa crnpobyBana po3ibpa-
TUCA, AKi “iHrpenieHTn” BXoAATb 40 KMTAMCbKOro
“iHHOBaUiNHOro canaty”.

MeTol0 gocnig)XeHHs € aHani3 BaxXIMBoOC-
Ti IHHOBAUIN | TEXHONOTIYHNX HOBOBBELEHb Y Kun-
Tancbkin HapogHin Pecnybniui Ha mexi XX-XXI cT.
Byno BMBYEHO iCTOPUYHI 0COBNMBOCTI TEXHOMO-
riyHoi pesontouii B KHP, npoaHanizoBaHoO K/O40BI
BiAMiIHHOCTI KNTANCbKOi TPAAULINHOT TEXHOONIYHOI
HayKOBOI “WIKOAN”, HaBeAeHO NOPIBHAMbHI AaHi 3
Pi3HMX HaAMPAMiB EKOHOMIYHOI AiA/IbHOCTI.

LLlykalo4m 3B’A30K MiX iHHOBaLUiaMn Ta nepe-
TBOPEHHSAM Aep>XaBu Ha 0QHOro 3i CBITOBUX Jlige-
piB Ha Npuknagi KNTancbkKoi eKoOHOMikn, 6yno 6
He OOCTaTHIM BMU3HA4yaTu iHHOBALLi EANHOK YMO-
BOIO KOHKYPEHTOCMPOMOXHOCTI AepxaBu. Jlvwwe
CYKYMHICTb HACTynHMX $HakTopiB — NPOBELEHHS
€KOHOMIYHUNX, AeMorpadiyHmx, couiasnbHUX Ta iH-
wmx pedopm naoC ynpoBaaKeHHS iHHOBaALIMHUX
PilleHb | TEXHIYHMX HOBOBBEAEHb — 3MOXE AaTun
peanbHUI pe3ynbTaT — a came, 3akpinutuca Km-
Talo 9K HAMMOTYTHILWIiM EKOHOMIL, Yy CBITI.

AHANI3 AOCNIAXXEHbD | NYBJIKALINA

Hapasi He Tak 6baraTo aBTOpiB nuLe Npo cy-
yacHui Kutan. LLLe meHwe iHdopmaLii — npo eko-
HOMIYHUI PO3BUTOK, aa)Ke 3a TiEl LWBUAKICTIO, L0
OEMOHCTPYE KpaiHa, BaXKO BCTUraTu i peTenbHOo ii
pocnigxysaTtu. Ane BapTo BiA3HAYMTU HAYKOBI Ny-
OnikaLii ocTaHHiX pokiB, siKi 3po0OUIN BENNYE3HUIA
BHECOK Y XUTTENMNC Cy4aCHNX iIHHOBALINHUX nepe-
TBOpeHb y Kutai. Lle, 3okpema, ApTtyp P. Kpebep
(Arthur R. Kroeber), amepukaHCbKM EKOHOMIYHWI
JocnigHuk, “kutaict”. Moro ny6nikauis “EkoHomika
KnTato: wo koxeH mae 3Hatn” (“China’s Economy:
What Everyone Needs to Know”) [1] cTana Ha-
CTINIbHOIO KHUIOIO Ans 6araTbOX AOCAIAHUKIB KU-
Taricekoro “amea”. Npo Tak 3BaHy TPETIO PEBOJIO-
Lito B eKOHOMIUi KnTato Hanncana aMmepukaHCb-
ka pocnigHunus Enizabet C.B. Ctapp (Elizabeth
C.V. Starr) — “TpeTta pesontouiqa: Ci LI3iHbnNiH Ta
HOBa kuTancbka gepxasa” (“The Third Revolution:
Xi Jinping and the New Chinese State”) [2]. ABTOp
onuncye BKJad KUTANCbKOrO KepiBHUKA Y npoLec
po3BuTKy Kutato sk cBitoBoro nigepa. KHura nig,
Ha3Bo “Cynepcuan WTy4YHOro iHTenekTy: Knutan,
CunikoHoBa A0MMHA | HOBU CBITOBMI Nopsaok”
(“Al Superpowers: China, Silicon Valley, and the
New World Order”) kutanicbkoro aBropa, HaykoB-
LS, BEHYYPHOro Kanitanicrta, crneujanicra 3i wryy-
Horo iHTenekTty Kan-®y Jli (Kai-Fu Lee) [3] cBoro
yacy Hapobwna baraTo ranacy cepep, crewjianicTis.
Y Hih naH J1i cTBEPAXKYE, WO CbOrOAHI CBIT BXOOUTb
Yy HOBY €py — epy WTY4YHOro iHTENEKTY, NoBab-
HOI KOMN’I0Tepwuaadii, iHHoBaTmM3au,ii, i Wo HOBUI
CBITOBUI NOPAAOK yXe OyayeTbCs: AyXe CKOpo
Ha poboTy “Binux Komipuis” 6yae snnmBaTu abco-
JIIOTHO HOBAa CuNa, sika HarNneBHO He MaTUME YHiTKOro
di3nyHoro surnagy.
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PE3VYJIbTATU AOCIAXXEHDb

KopnopaTreHa MOryTHICTb CbOrogeHHOro Knutato
€ Hezanepe4Hot. Hanpuknag, 3a nigcymkammn 2018
p. KUTANCbKa iIHBECTULINHA XONOMHIOBA KOMMaHis
Tencent, wo gonydnnacsa oo po3podbku WeChat ta
QQ, ob6inwna Facebook 3a puHkoBoIO BapTicTiO. 10
Bimoma: Tencent — n’aTa HaNNpPUOYTKOBILLIA KOMMa-
Hia y cBiTi, Facebook — wocTa. A iHTepHeT-riraHT
Alibaba 3anmae 4eTBeEpPTY CXOOMHKY, CTalouu nige-
poM cepef, kpaiH A3iaTCbKOro perioHy. [4]

BapTo 3a3HauuTK, WO NPOTAroM OCTaHHBOIO
necatunitta Knutam ctaB NpoBIAHOO AEPXKABOIO Y
CBITi B KiNlbKOX rany3sax undpoBoi eKoHOMikn. Ha-
npuknag, 4yactka Kntato y BCECBITHi €NIEKTPOHHIN
komepuii 3apas nepesuiye 40%, a ue Ginblue,
Hi>k 3aranbHa YyacTka PpaHuii, HimewunHm, AnoHii,
Benukoi bputanii Ta CLLUA [5]. Binbw getanbHy
iHbopmaLito BinobpaxeHo B Tadn. 1.

DaHi, BimobpaxeHi B Tadbn. 1, 4iTKo NokasyoTb
BiOMIHHOCTI Y PUHKOBI BApTOCTi aMEePMKaAHCbKNX,
asiaTCbKMX | EBPONENCHKNX KOMMNaHin y coepi IHTep-
HEeTy Ta TeXHik1. 3apa3s KUTanCbKi KOMMAHii NpsaMo
KOHKYPYIOTb 3i CBOIMI aMepPUKAHCbKVUMM KOJIEFraMu.
MpoTe Ui pocArHeHHs mornu 6 i He BioOyTUCS 6e3
HanNeXxHOoi iIHHOBALHOT MOMITUKM, BiANOBIAAIbHOI 3a
CTBOPEHHS Ta PO3BUTOK EKOHOMIKU, 3 A0MOMOrOi0
sIkOi po3pobieHO Ta NiATPMMaHO BENUKi iIHHOBa-
LiriHI KomnaHii. OCcTaHHi 4eCATUNITTS Y KUTACLKIN
iHHOBAUMHIM CMCTeMI “3anpaBnsatoTb” Tpy CyD’eKTU:
BflaCHE KMUTaMCbKNI ypsaa, HANCTapiLi 1 HaraBTo-
PUTETHILLI iIHHOBAUiMHI dnarmaHn iHayCTpii Ta Tak
3BaHa “OCTaHHS XBWJIst HOBATOPIB”, 4O CKNaay AKoi
BXOASATb CTapTan-nignpuemMcTtea, 6i3Hec-aHrenu,
BEHYYpPHi GOoHAM Ta BENUKI IHTEpPHET-KOMMaHii.

Ypan 3axan 6yB NOTY>XXHO €KOHOMIYHOI0
cunoto B cydacHomy Kutai. Piy y Tim, WO kutam-
CbkKe KepiBHULUTBO Mae OABHIO iCTOPIO NMPAMOro
BTPYYaHHSA B €KOHOMIKY. [0 LbOro 4acy B oep>Kasi
peanizoBaHo 12 N’ATUPIYHUX MIAHIB, @ EKOHOMI-
Ka KpaiHn 6yayBanacsa BUHATKOBO Ha KJIIOYOBUX
HanpsiMax, OrofOLWEHNX KOMYHICTUYHOIO MapTiElO
Kutato. CborogHi B KpaiHi OrosioweHo 4Yeprosum
N’ATUPIYHUIA NNaH, OgHAaK LbOro pasy BiH OPIEHTO-
BaHWI BUHATKOBO Ha iHHOBALLii, HAYKOBO-TEXHIYHE
MPOCYBaHHS Ta 3eN1eHY eKOHOMIKY.

3 MeTolo nepeTBOpPeHHA Kutato Ha CBITOBOro
ninepa iHHOBaUiMHOT Npoaykuii i nocnyr gepxasa
crniBnpautoe y 6aratbox rany3sax Hayku i TEXHIKK K
BeSIYe3Ha Kopropavis, po3pobasioym iHHOBaL,iHI
NPOEKTN N9 BU3SHAYEHHSA NPIOPUTETIB | po3noainy
OaXeTiB. Y pamMkax yxe 3ragaHoro noTo4yHoOro
n’aTupiyHoro nnany (2016-2020 pp.) OCHOBHUMM
HanpsMamm po3BUTKY KUTANCbKOi EKOHOMIKU BU-
3HA4Y€eHO HACTYMHI:

— asialinHO-KOCMiYHa ranysb;

— CiflbCbKe rocnogapcTeo;

— efleKTpOoeHeprig;

— aBTOMOOifbHA NPOMMUCOBICTb HOBOIO MOKO-

NiHHS;

— BUCOKOLLBMAKICHA POOOTOTEXHIKA;

— iHdOpMaLiiHI TEXHONOrT HOBOIO MOKOJIHHS;
— HOBI MaTepianu Ta Pe40BUHMU;

— 3ani3HNYHIi NepeBE3EHHS;

— MOpPCbKe MalMHOOYAYyBaHHS;

— 6iomeguumnHa Ta iHHOBaUiMHI MeaunyHi 3aco-

own [7].

MosHUM onnc 13 n’aTupivyHoro nnany (2016-
2020 pp.) Bimo6paxeHuin y Tadbn. 2.

Tabnuus 1
PeiATUHr HaiinpuOyTKOBILLMX KOMNaHiN cBiTy 3a 2018 p.
Micue KomnaHis MNpubyTku (Mnpa pgon.) KpaiHa

1 Apple 791.7 CLUA

Google 664.5 CLUA
3 Amazon 459.4 CLUA
4 Alibaba 436.8 KnTtan
5 Tencent 405.0 Kutan
6 Facebook 399.9 CLA
7 Samsung 254.3 MisoeHHa Kopes
8 SAP 119.7 HimeyumHa
9 Baidu 59.9 Kntan
10 Philips 29.9 Hinepnanawn
11 Zalando 12.73 HimeyuunHa

Axepeno: cknageHo aBTOPOM Ha OcHoBI gaHmx: Headlines from China: Alibaba, Tencent Make Fortune’s Top 10 Most
Profitable Companies in China. — ChinaFilmInsider [electronic resource]. — Access: http://chinafilminsider.com/headlines-
from-china-alibaba-tencent-make-fortunes-top-10-most-profitable-companies-in-china [6].
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Tabnnuga 2

MoBHMIA Nnepenik 3aBpaHb Ha 13 n’aTupiydnii nnan (2015-2020 pp.)
nopiBHAHO 3 12 n’aTupiyHum nnaHom (2011-2015 pp.)

_ 3 13 . .
12 n’aTnpiyauii nnax (2011-2015 pp.) :izrlos;‘gvlpzlgrzw(;wp:n)au
LinLosi OTpumaHi Linbosi
Linb 3MiHUN Pesynbratun S Linb -
IHOuKaTop (2015) (2011- (2015) LLOPIiYHi (2020) 3MiHN
2015) pesynbTatun (2016-2020)
EKOHOMIYHUA PO3BUTOK
. 7% 7,8 % >6,5%
BBIM (RMB* TpnH) — (LLOPIHO) 67,7 (LOPIHO) >92,7 (LOPINHO)
3arasibHa NPOOYKTUBHICTb o o 87 o >12 >6,5%
npaui (RMB 10 000/4on.) ’ (LLopiyHO)
CepsicHa ranyse BBI1 47% — 50,5% — 56% 5,5%
LBumakicTb ypbaHisadii 51,5% — 56,1% — 60% 3,9%
OdiuinHa ypbaHizauia — — 39,9% — 45% 5,1%
IHHOBALLIT TA TEXHOJ1OTII
PiBeHb Mo4yaTKoOBOI OCBITU 93% — 93% — — —
PiBeHb BMLLOT OCBITU 87% — 87% — — —
Butpatn Ha pocnigxeHHs o o o o o o
Ta po3pobku oo BBI 2,2% 2,1% 2,5% 0,4%
KinbkicTb nateHTiB Ha 10
000 Yor. 3,3 — 6,3 — 12 5,7
Temnu HaykoBoO- o - 0 o 0 0
TEXHIYHOr0 PO3BUTKY 55,3% 60% 4, 7%
MPOHNKHEHHS IHTEPHETY - . o . o o
(momawwHin IHTepHeT) 40% 70% 30%
MNpoHVKHEHHS IHTepHeTy o o o o 0 0
(MOBiNbHUI IHTEpHET) 57% 85% 28%
PECYPCU TA HABKOJIULLHE CEPEOOBMULLE
I 1,82 1,87
KynbeTmBOBaHi yrigas MAPa — 1,84 mnpg — MApa 0
KoediuieHT epekTUBHOCTI
BMKOPUCTaHHS BOAWN C/T 0,53% — 0,53% — — —
3emMenb
HoBa 3emernbHa wwkana
6yniBHMLTBA - - - — — <32,56 mnH
3MEHLLEHHS CMOXMBaHHA
Boau Ha 10 000 oanHULb — — — — — 23%
BBIl
Ckopo4eHHs sukumgis CO, o o . o o o
Ha oanHuuto BB 17% 20% 18%
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lMpoaoBxeHHs1 Tabnui 2

12 n’aTnpiyaui nnax (2011-2015 pp.)

13 n’aTupiyHuin nnaH
(2016-2020 pp.)

IHOonkaTop

Linb
(2015)

LinboB.i
3MiHN
(2011-
2015)

Pesynbratun
(2015)

OTpuMaHi
LLLOPIYHI
pesynbrtatu

Linb
(2020)

LinboBi
3MiHN
(2016-
2020)

CKOPOYEHHS CMOXMBAHHS
BOAM HA OOMHULLIO
BMPOOGEHOT BApTOCTI

30%

35%

HeBukonHe nannBo ons
BMKOPUCTAHHSA MEPBUHHOI
eHeprii

11,4%

12%

15%

3%

CKOpOYEHHs BUKNAiB
OCHOBHUX 3abpyOHioBaYiB

4 NONUT Ha KNCEHb

8%

12,9%

10%

¢ [iokcua, Cipku

8%

18,0%

15%

4 amia4yHuMim a3oT

10%

13,0%

10%

¢ OKCuA asoTy

10%

18,6%

15%

MokputTga nicy

21,66%

21,66%

23,04%

1,38%

O6c¢sr nicooro poHAy

14,3
MIpA

15,1 mnpg

16,5
MAPA,

1,4 mnpa

KinbKicTb AHIB 3 BUCOKOIO
YNCTOTOO NOBITPA

76,7%

>80%

PM 2,5 nna mict

CKOpPOYEHHS KOHUEHTpau,i

18%

YacTtka Bogu > Il

66%

>70

YacTtka Bogn <V

9,7%

<5%

3ACOBM ond n

POXXUBAHHSA

MobynoBa OOCTYMHUX
XXUTNOBUX NPOEKTIB

36 MJIH

40,13 MSH

PekoHCTpYyKLUis MiCbKOi
3abynoBu

20 MnH

CepenHe 3p0OCTaHHsA
[0Xo4y MiCbKOro
HaceneHHs

>7%
(wopiyHO)

7,7%
(LwopiyHO)

CepenHe 3poCTaHHs
HYANCTOro goxoay Ha goyuy
HacCeJleHH4A

>7T%
(wopiyHO)

9,6 %
(wopiyHO)

CepegHe 3poCTaHHA
[0xony CiibCbKOro
HaceneHHs

>6,5%

CepepfHi pokn HaBYaHHSA
HaCesIeHHS

10,23

10,8

0,57
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3akiHyeHHs Tabanui 2

, . _ _ 13 n’aTupiyHuii nnaH
12 n’aTnpiyHui nnad (2011-2015 pp.) (2016-2020 pp.)
LinboBi . LinboB.i
IHOUKATO Linb 3MiHU PesynbraTtn OTngi?l Linb 3MiHMN
A P (2015) | (2011- (2015) top (2020) | (2016-
2015) pesynbratu 2020)
KinbkicTb HaceneHHa Han,
Mexeto 6igHOCTi o o o o 55,75 MH
KinbkicTb HaceneHHs 3 357 377 MIH o . o
6a30B0I0 NeHcCieo MJTH
PiBeHb 6a3oBoro o 0 0
NeHcinHoro 3abesnevyeHHs o 82% o 90% 8%
PiBeHb MicbKkoro Ta _ _ > 3% — —
CiNNbCbKOro CTpaxyBaHHS
PiBeHb 6e3p06iTTa y MicTax <5% 4,05% — — —
PiBeHb 3aHATOCTI y MicTax — 45 mnH — 64,31 MnH — >50 mMnH
3aranbHa KinbkicTb <1,39
HaceneHHs MAPL, 1,38 mnpa, - - -
CepenHs TpMBaniCTb XUTTS 74,5 76,34 — — 1 pik

Bxepeno: Full List of 13th Five-Year Plan Targets and Comparison of Targets in the 12th Five-Year Plan. — The US-China
Business Council [electronic resource]. — Access: https://www.uschina.org/sites/default/files/Full%20List%200f%20

13th%20FYP%20Targets_0.pdf [7]
Mpumitkn: RMB (10aHb) — odiuinHa Bantota Kutato.

Cyma kowTiB, 9Ki BUAINAITLCA HA PO3BUTOK
iHHOBauinHoi chepn B Knutai, LLOPOKY 3pOCTaE.
OdnHamiky HagxomkeHb 3a ocTaHHi 10 pokiB MOXHa

cnocTtepiratu Ha puc. 1.

3,5

2,5

1,97

2 176 183
1,54

2008 p. 2009 p. 2010p. 2011p. 2012p. 2013 p. 2014p. 2015p. 2016p. 2017 p. 2018 p.

Puc. 1. lNpupicT kowTiB y %, WO BUAINAIOTLCA HA iHHO-
BaUiHi gocnigxeHHsa B Kutai y nepiog 2008-2018 pp.

Axepeno: Full List of 13th Five-Year Plan Targets and Comparison
of Targets in the 12th Five-Year Plan. — The US-China Business
Council [electronic resource]. — Access: https://www.uschina.org/
sites/default/files/Full%20List%200f%2013th%20FYP%20Targets_0.

pdf [7].

3pocTatynin BiaCOTOK KOLWITIB, WO BUAINGA-

IOTbCS HA TEXHOMOTIYHI iIHHOBALi, Y4iTKO AEMOH-
cTpye ambiuii Kutato wono iHHoBauinHoro nigep-
ctBa. KoxeH perioH Kutalo mae CBin cTpaTeriy-

2,9

HUIA HANPSM NPOMKUCNOBOCTI BigNOBIAHO A0
cTparTerin, nporosoweHnx ypsaaom. epxa-
Ba CTBOPIOE CMNPUATIMBE CEPENOBULLE ONA
PO3BUTKY OKPEMUX rany3en npomMucioBoC-
Ti, HaQA4YM perioHam MiNbLroBun pexmnm, a
came: cybcuaii, nogaTkoBi Ninbru, 6aHkiB-
CbKe KpeauTyBaHHS, npame ¢piHaHCYyBaHHS
Towo. MeTa ayxe 4viTka: YyacTka CBITOBOro
BBI1 ong BCix uux ranysen noBuHHa 3p0OCTun
0o 15% y 2020 p. [7]. Uen Tun nnaHyBaHHS
€ 0O0CUTb HE3BUYHMM OJ19 3aXiAHUX EKOHO-
MiK, MpPOTe BiH igeanbHO nNiginwos Kutaio
Yy NOro nparHeHHi AocarTn iHHOBaLiMHOIO
ycnixy.

BnapgHa Bepxiska Kutato Bigirpae aktns-
HY POJIb Y CTBOPEHHI iIHPPaCTPYKTYPU CBITO-
BOrO piBHS npu po30ynoBi iHTEpPHET-Mam-
[aH4yuKiB Ans koonepadin iHBecTopis, po3-
pPOOHWMKIB i crnoxumeadis. Lle Hagano ceobony
Oir 4ng BMpilleHHsa nuTaHb y cepax 3axmc-
Ty IHTENEeKTyasbHOI BNAaCHOCTI, ynpasiiHHA
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OaHMK, NPUBATHOCTI iHpopMaLlii TaknM iIHTEPHET-
riraHTam Kutato, gk Baidu, Alibaba i Tencent. OTxe,
MO>XHa CTBEepPAXyBaTH, L0 NPOLEC CTAHOBJIEHHSA Ta
PO3BUTKY iHHOBaLin y Kutai Hemoxnmeuin 6e3 nps-
MOT y4yacCTi Ta MOBHOIr0O KOHTPOJIIO Aep>xaBmn. Xo4a
€KOHOMIKa KpaiHW BCe LLe OyXe CUTbHO 3aNeXuTb
Bi AEP>XaBHOI MOMITUKN, ICTOTHE 3HUXEHHS POoni
[ep>XaBn B eKOHOMILLi € BXe BM3HAYEHOK METOI0
TUX, XTO BiANOBiAA€E 3a MjaHyBaHHA HACTYMHUX
eTaniB eKOHOMIYHOro 3pocTaHHa Kutato, 3okpema,
NnpeacTaBHUKIB caMOi Oep>XaBu.

IHWOW PYLLIHOK CMAOK PO3BUTKY iIHHOBA-
uinHoi cuctemn B Kntai ctano ssuLLe nig Ha3solo
“nomipHi iHHoBauii”. CyTb npouecy, 9k1in No4aBCcH
6inbwe 20 pokiB Ha3an, nonsrana B HACTYNMHOMY:
nepLua xBuisa KNTanCbKMX HOBATOPIB (CTapTan-nia-
npuemMuiB) po3pobnana aewesi Ta HadirHI TOBapu
Onsg HanbigHIWOoi, NPoTe HarMMacoBILIOi YaCTUHN
HaceneHHs. lpeanbHUM NpuUKIaaom ansa Bigobpa-
>XXEHHS UbOro npouecy ctana komnaxia BYD.

BYD 6yna 3acHoBaHa we y 1995 p. iHxeHe-
pom-ximikom BaHn YyaHdy (Wang Chuanfu) [8].
KomnaHia 3arimanacs BUPOOHULITBOM OELIEBUX
aKyMyngaTopiB aas MobinbHUX TenedoHiB i3 “3a-
XiOHMM cTunemM” Ta rigHo AKICTIO, NPOoTe aganTo-
BaHOIO 40 KMTAMCbKOI KyniBebHOI CAPOMOXHOCTI.
Ha ToW Yac YMcenbHICTb CNIBPOBITHMKIB KOMNaHIi
ctaHoBuna Bcboro 30 oci6. BYD ctana gpyroto
3a BEJIMYNHOIO KOMIMAaHIE Yy CBOEMY CEKTOPI B
2002 p.

BnacHa mapka aBToMo06ins no4ana po3BuBa-
TUca nicna npuadaHHa B 2003 p.

3aiH. Tak, OiNbLWiCTb KUTANCLKNX AOMALLHIX FOCMNO-
[apCTB CEPEeaHbOro A0CTaTKy 3 SIErkiCTIO KynyBana
aBTOMOOINi KOMNaHii.

Ha xBuni nepworo ycnixy BYD Bunyckae HOBI,
yOOCKOHasneHi Bepcii aBToMob6iniB, He3Baxawumn
Mpu LLbOMY Ha KPUTUKY OO0 SIBHOT CXOXOCTI 3
MapkaMu iINOHCbKMX aBTOMOGINIB. CKOpPO KomMna-
Hit0 Yekana gpyra xsuns ycnixy, agxe BYD potpu-
MyBanacs npasuna: gjs KoMmnasii puank Hesaadi
BiJ, yNpoBagXeHHs po3p06KM 3HAYHO 3MEHLUY-
€TbCS, OCKiNIbKM Yy CBOil1 pOBOTi BOHA CMMPAETLCS
BUMHSATKOBO Ha HaWKpalyi CBITOBI BMUHaxoa4u, agan-
TYIOUM Mig, HUX CBOI BACHI. /K CBOro 4yacy ckasaB
reHepanbHuin gupektop BYD BaH YyaHdy: “Mn
He 6yoyBaTuMeMo aBToMOobGiNb 3 Hynsa! Mu 6yay-
BaTMMeMo aBTOMODiNIb HA OCHOBI HalCy4YacHiLWoi
aBTOMOOINbHOI nnatdopmu y cBiTi!” [10]. | 3 uum
BaXXKO HE MOroguMTucS.

Mepwoto BnacHow po3pobKoto Byna moaenb
F3, aka npogasanaca no 10 000 oauHMUb Yy Mi-
csilb 32 CTAHOM Ha nepuue niepivyya 2007 p. ABTO-
MoO6inbHa komnaHis BYD cTBopuna aBToMobinbHe
MIiCTEYKO, Ae 3arajibHa BUPOOHMYA NOTYXHICTb CTa-
HoBuTb 300 000 aBTOMOGINIB. Y CiaHi B>Xe 6yna no-
OynoBaHa BUpOoOHMYA NiHiA Ons BUNYCKY ceaaHis. Y
LLIaHxai CTBOPEHMUI LEHTP i3 HAYKOBUX AOCANIOXKEHDb
i nepenoBux po3pobok. BUpoOHMYI NOTYXHOCTI
komMmnaHii Ha 2018 p. ctaHoBnaTe noHazg 800 000
aBTOMOOINiB Ha pik [9].

JeTtanbHo cTpaTeria komnaii BYD poanucana
Ha puc. 2.

LliHb4yyaHbCcKOi aBTOMObiINebyais- 1.7
HOI dipMKu B NpoBiHLUIi LLUeHbCi Ta '
3acHyBaHHa TOB “ABTokomMnaHis
BYD”. Big LiHb4yyaHbCKOi aBTO-
Mo0OinebyaiBHOI pipMn KoMnaHia -

O6paTn opieHTMp
(3pasok) ons
HacnifgyBaHHs

N 2. 3. )
3ocepegntmca Ha
| HW3bKIN LiHi

N J

3ocepeanTucs Ha
HOBOMY AM3aiHi

ycnagkysana mogenb “Flyer”, aka
[OCi BUMYCKAETHLCH.

Y 2003 p. BYD cTtBOpUnIa aBTo-
MOOGiNbHY OOYIPHIO KOMMNAHI0, gKa
creuianisyBanacs Ha BUPOOHULTBI

-

J
l A4 A4
4 2\

3pasok —
SINOHCbKE aBTo
Toyota Corolla

CKOpPOYEHUM Hac
BMPOOHMLTBA
<

BnacHa poapo6ka
— aBTOMOGiSb
BYD F3

'

enekTpomobinis. Migxig koMmnaxii
[0 BUrOTOBNEHHSA aBTOMODINIB TOY-
HO BigoOpaxas iHiuiaTuBHY ¢dino-

newleBLue Ha 66%
N J

piBEHb TEXHIYHNX

codilo ycix nepLmnx iHHoBaLiiHNX PV.'3V'KiB—V

nignpuemcTs KuTato: 3aMicTb TOro, MIHIMarnbHU1

abun BuTpayaTn poku Ha AUN3aliH, )

BYD BMKOPUCTOBYBAB AMNOHCLKi aB- nepesara

TOMOOINI K eTanoH i aganTyBas ix opmr;gZJ;bHHoro

[0 CMakKiB KWTaNCbKMX CMOXMBaYiB A Y

Yy NMPOLECi 3BOPOTHOIO NPOEKTYBAH- WBMAKA

HA [9]. Puc. 2. CxemaTtuyHa (cnpoLieHa) Mo- peanizaujis,
3aBAAKM LbOMY HEO3BY4@HOMY Jenb cTparterii AisnbHOCTI komnawii BYD 3aMOBIEHHS Ha

noctynaty asTomo6ini BYD npona- J>xepeno: cknageHo aBTOPOM Ha OCHOBI laHUX: noganbLui naprii

Banancqa weunalie — 4epe3d HNU3bKY About. — BYD USA [electronic resource]. — ToBapy

LiHY Ta 3BUYHUIA Ona KuTaiuis on- Access: http://en.byd.com/usa/about/ [9]. - _/
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BYD cTtana cMMBONIOM €KOHOMIYHOIO YCMixXy, i
ii nigxig nokasye, 9k nepwuM HoBaTopam BAano-
CS 3aKpPiNUTUCH Ha KNTACbKOMY PUHKY, a CaMe:
afanTylo4n 3axigHi TeXHONOriT 40 KYJbTYPHUX Ta
€KOHOMIYHMX 3anuTiB Kntalo, Ta Bunyckaw4yu HOBI
NPOAYKTU 3 “PO3YMHOID” AKICTIO Ta HU3BKNMMU LiiHA-
MU 071 3pOCTalo40ro cepeaHboro kaacy.

MpoTAromMm OCTaHHIX AECATU POKIB HOBA XBWU-
N9 BUCOKOIHHOBALIMHUX KUTANCbKMX KOMMAHInN
3’aBunacst OykBanbHO Hi3BiOKM, i AesKi 3 HUX O0-
CAMMN HANBULLNX PIBHIB CBITOBOT €KOHOMIKM. Mu
roBOPMMO NPO Taki koprnopaLiii, 9K TP HanaBTO-
PUTETHILLI Ta HaBIiNbLLi iHTepHeT-kKoMnaHii B KuTai,
L0 BUMLLNWN Ha CBITOBUW piBeHb — Baidu, Alibaba i
Tencent, Ta BCeCBiTHbOBIgOMI — Huawei Ta Xiaomi.
Bci ui koMmnaHii CTBOPKOIOTb MYIbTUMNPOMMUCIIOBY
LMPPOBY IHHOBALLIIHY EKOCUCTEMY, FKa NMPOHUKAE
Y KOXEH aCrekT XUTTS Cy4aCHOI NI0AVNHN.

HacTtynHi pakTn 4onoMoXyTb 3p03yMiTn obcsar
KanitTany umMx KOMNaHin:

1. CekTOp BeH4YypHOro kanitany Kutato ctpim-
KO po3BuBaeTbCcA. Big nuwe 12 mnpa gon. y 2011-
2013 pp. (6% Big 3aranbHOi CymMun y BCbOMY CBITi),
0o 77 mnpg pon. y 2014-2016 pp. (19% Big 3a-
rasibHOi CyMM y BCbOMY CBITI).

2. BinbLUiCTb BEHYYPHUX IHBECTMLIN — Le UnNd-
pOBi TexHOJOrII, Taki Ak big data, wTy4HWin iHTenekT
(LUI) Ta koMnaHii 3 iHaHCOBUX TEXHOOTIN.

3. Kutan 3anmae neplue micue y CBiTi 3 BEH-
YYPHOrO iIHBECTYBAHHS B OCHOBHI rany3si LngppoBux
TEXHONOrIiNM, BKOYao4YyM BipTyallbHY pPeasnbHICTb,
aBTOHOMHI TpaHCNOpPTHI 3acobu, 3D-apyk, pobo-
TOTexHiky, 6e3ninoTHukn Ta LI [11].

Y Kutai nepeBaxHa OinblUiCTb TEXHOJOTiY-
HUX KOMMaHin BKNagae BenuKi KowTu y ctapran-
NnPoeKkTn, 3okpema, eKosnoriyHe 6yniBHULUTBO,
3D-TexHonorii, KinbKiCTb IKMX 3apas 3P0CTa€E eKC-
noHeHuianbHo. CTpaTteria Nnobya0BM LOMIHYIOYOrO
NMOJIOXEHHSA Y LMGDPOBOMY CBITI LLUX KOMMNAHIN €
3PO3YMIsIOK: BOHU BUJTy4alOoTb HeeeKTUBHI, dppar-
MEHTOBaHI Ta HesKiCHi 0pnanHOBI PUHKK Nifg 4Yac
TpaHchepy TEXHOMOrIN 3 METOI BCTAHOBIEHHS
HOBMX CTaHAAPTIB CBITOBOro Kiacy. AK Tinbky Ao-
caraloTbCs 3anfiaHoBaHi cTaHgapTW, BOHWU CTaB-
NATb Nepef cob0to HOBI LiNi Ta BU3HAYa0Th LUASXN
[ONs BignoBi4i Ha HOBI BUKJTMKM — Tak BUXOOATb Ha
PUHKU iHWKX KpaiH. JeTanbHiwe po3Mip BEHYYpP-
HUX IHBECTULLI 32 OKPEMMMU HANPSAMaMU Y Pi3HUX
KpaiHax, 3okpema, y Kutai, MOXHa po3rngaHyTn y
Tabn. 3.

Y Tabn. 3 nokazaHo 06’eM BEHUYYPHUX iHBEC-
TULiM y NnpoBigHi TexHonorii 3a 2018 p. 9k BUAHO
i3 HaBenoeHux gaHux, Kntan nepeBaxHo 3anmae
nepwy abo Apyry CXOOUHKY PENTUHTY.

Knto4yoBot 0COBMMBICTIO KUTAMCbKOT iHHOBA-
LLiMHOI eKocUCTEMM € Te, Lo IMeHUTI, 3 baraTopiy-
HOlO icTopielo BpeHan gonomMarailoTb Y CTBOPEHHI

Ta po36yaoBi HOBUX MiANPUEMCTB — CTapTan-npo-
ekTiB. Tak, KoxeH n’atuin ctaptan y Kutai ¢iHaH-
CYETbCS CBITOBUMW HALIOHANIbHUMN KOMMAHISAMU,
Hanpuknan, Xiaomi, Huawei, Baidu. Jligep i3 Bu-
pobHMLTBa MOBINbHNX TenedoHiB Xiaomi akTnB-
HO IHBECTYE Y MOJIOAj KOMMaHii, 9ki po3pobnsaTb
MPUHLUMNOBO HOBI BUAM NOOYTOBOI TEXHIKM i, BinbLU
TOro, A03BOJIIE IM BUKOPUCTOBYBATU CBil OpeH/,
“Xiaomi” pna npocyBaHHA BNACHOI NPOAYKLi.

LLIBuake 3pocTaHHA LMPPOBOro CEKTOPY Takox
crnpusie Hanarog)XeHHIo Ta 3MiLHEHHIO KOHTAKTIB i3
BUPOBOHMKaMM obnagHaHHa. [eweBsi i HaniriHi BU-
POBHUNKM MOBINBHUX TeNedOHIB i CYMIXKHUX i3 HUMM
NPUCTPOIB NOJIErUUAN NPOLEC LWBUAKOIFO BXO-
DOKEHHS LMPPOBUX TEXHOOTIN Y XUTTSA BinbLUIOCTI
KNTaNLIB, CTBOPIOOYU CAPUATAMBE NIAFPYHTS 414
NPUNHATTS IHHOBALiM peLwTo HaceneHHs Kutato.

fckpaBMM Npuknagom noaibHoi ekocmcTemMu
€ Tak 3BaHa MynbTukopnopauis Digital Delta, pos-
TawoBaHa B M. LLieHbuxeHb (Shenzhen). Lie micTo
Ha OenbTi pivkn AHU3KM Konmcb OyNo BiZOME CBOEID
MPOLYKLIE KOMitOBaNbHOI TEXHIKW; CbOTOA4HI X
BOHO MePETBOPUIIOCH Y LLIEHTP BIAKPUTUX IHHOBaLL
Kutato. LLleHbYxeHb — Le Micue, B AsKOMYy Oinb-
LWICTb CY4aCHUX MOOAUX Ta YCAILLHMX KNTANCbKNX
MiANPUEMCTB NOYMHAN0 CBOO AiaNbHICTb. [JO peui,
y MicTi € panoH XyadyaHbeHb (Huagiangbei), akunit
CTaB YCECBITHbO BiJOMUM HaBiNbLWNM PUHKOM
€NEeKTPOHIKM Ta TEXHIKM 019 OOMY Ta BEMKMX Nig-
NPUEMCTB.

Y LWWeHb4YXeHi 3HaxoanTbCa Taki KOMMaHii, gk
DJl — HanbBinbLwnii BUPOOHNK APOHIB Ta 6€3niNoT-
HUKIB — 3 70%-10 4aCTKOI PUHKY KNieHTiB [13].
DJI mae BigkpuTy nnatdopmy ans po3pobHUKIB,
AIKi CTBOPIOIOTb HOBE OONagHaHHS i NnporpamHe
3abe3neyeHHs ana 6e3ninoTHUKIB HU3KN rany3en,
Hanpukiag, CifibCbKOro Ta JIicOBOro rocnoagapcTea,
KOMYyHasnbHOro 0yaiBHMLUTBA TOLLO.

Kpim TOro, kntamcbki KOMMaHii Takox cnewjiani-
3yl0TbCA Ha 0O6POOL BENMYE3HOI KiNlbKOCTI AaHuX,
BUJTYYEHHI LIHHOI iHpOopMaLLii Ta CTBOPEHHI BUCO-
KOro piBHS iHHOBaLin. Hanpuknag, nigposain yxe
3ragaHoi Xiaomi, aknii po3podbnsie nporpamMHe 3a-
0e3neyeHHs aNns yciei NiHinku NpoaykLjii KoMnaii,
Hapasi 3aMMaeTbCA HOBMM NPOEKTOM — “pPO3yMHE
npndupanHa”. CyTb AOro Nonsrae B HACTYNMHOMY:
NMPOEKTYETLCA CrneuianbHNI NMIOCMOK i3 BOYO-
BaHUM KOMM'IOTEPOM, KU 36Mpae gaHi wono
naaHyBaHHS y KBAPTUPIi. Ha OCHOBI Lnx gaHnx Nu-
JIOCMOK p0o3p0o6nse iHaMBiAyanbHUIA NNaH Npu-
OMpaHHa KOHKPETHOI kBapTupwu. Mpuknagis Takmx
iHTenekTyanbHUX Nigxonis 40 po3pobKM pizHOMa-
HITHMX NO6YyTOBUX NpunagiB y Kutai icHye 6e3niu.

LLleHbYXeHb € NpeKkpacHUM pe3yfnbTaToMm Tiel
iHHOBALLIMHOI MONITUKK, Ky NpoBoaAnTb Kntan: mic-
ue, oe ypsag piwyye nigTpumye iHHoBaL,ii, CTUMY-
JIOE HaNBINbLUVX | HAMABTOPUTETHILLMX rpaBLiB, SKi

30 SCIENCE, TECHNOLOGIES, INNOVATIONS ¢ 2019, Ne 1



IHHOBAL|INHA EKOHOMIKA

Tabnnusa 3

BeHuypHi iHBecTULIT y KpaiHax 3a Kfi4YoBuMMU rany3smm 3a 2018 p.

Fanysb Micue Kpaina BeHuypHi iHBecTuuii (y mnH gon.)
dinaHcoBi TexHonorii 1 Kutan 7,158
2 CLUA 5,437
3 Benuvka BputaHig 1,793
4 Himevunna 668
5 AnoHis 493
BipTyanbHa peasnbHiCTb 1 CLUA 1,437
2 Kutaii 1,312
3 AnoHis 166
4 Benuka BputaHiga 73
5 dpaHuia 26
“Po3ymHuit ofsr” 1 CLUA 1,724
2 KuTtan 992
3 HimeyunHa 170
4 KaHnapa 134
5 Benuka BputaHisa 95
3-D gpyk 1 CLUA 602
2 KuTtai 221
3 HimeyunHa 182
4 AnoHia 181
5 P® 180
OcBiTHi TexHonorii 1 CLA 1,282
2 KnTtan 681
3 Anonis 217
4 Benuka bBpuTtaHia 163
5 HAoia 145
Big Data 1 CLUA 6,065
2 Benuvka BputaHisa 1,673
3 KuTtain 942
4 CiHranyp 651
5 PO 554
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BeHuypHi iHBecTULIT y KpaiHax 3a KJlo4YoBuMU rany3smu 3a 2018 p.

Fanysb Micue KpaiHa BeHuypHi iHBecTuuil (y mnx gon.)

PoboToTexHika i ApOHM 1 CLIA 728
2 Kutan 227
3 AnoHia 129
4 Cinranyp 96
5 KaHnana 59

LUTYy4YHWI iHTEenekT 1 CLLUA 3,782
2 Benunka BpuTtaHis 1,222
3 KuTtan 900
4 AnoHia 473
5 ABcTpaniqa 329

Axepeno: cknageHo aBTopoM Ha ocHoBi aaHux: Venture Pulse 2018. — KPMG Enterprise [electronic resource]. — Access:
https://assets.kpmg.com/content/dam/kpmg/xx/pdf/2018/07 /kpmg-venture-pulse-q2-2018.pdf [12].

NPOBOAATb MOAITMKY IHBECTYBAHHS 3HAYHUX KOLUTIB
Yy CTBOPEHHA HOBUX TEXHOJIOMYHUX EKOCUCTEM. |,
O HAMronoBHiWe, B TAKOMY CepefoBULLi KOXEH
MOXe 3HANTN CBOE MiCLE, TEXHOJOrYHE NPMU3Ha-
YEeHHS | 3auikaBIEHUX KJEHTIB.

LLIBnake 3poCTaHHS iHHOBALiM i HOBAaTOPCbKUX
KoMMaHin y Kutai 3anexmTb Big HU3KK pakTopiB.
OCHOBHiI cy6’eKTV iIHHOBaUHOI AisnbHOCTI — Aep-
>Xaga, cTapTtarn-KoMrMaHii Ta NPOMUCIOBI FiraHTn
— igeanbHO crniBNpauiolTb Pa3oMm, NPoTe XOAeH
i3 HMX caM No cobi He B 3MO3i NigiiMaTy piBEHb
iHHoBauUinHocTi B KuTai. OkpiM LbOro, 0OCHOBOO
ONs BNpPOBaAXEHHS iHHOBAUIM y KpaiHi (9K i ycto-
0N B CBITi) € HaLiOHaNIbHNUI PUHOK | rPOMaASHN
— 0e3 BUBYEHHS 0COBNMBOCTEN DYHKLIOHYBAHHSA
LMX OBOX CK1aA0BMX BaXKO BAAN0 PO3pobnatn ta
BTi/IlOBATM HOBi TEXHOJOTIii Ta PO3POOKM.

Kntan — ue BennyesHuin 3a ceBoimn obcesra-
MM PpUHOK. Ha cTapTi iHHOBaLiHUX pedopM Tam
yrnpoBaaXyBanucy Aelesi Ta AOCTYMNHI TEXHOJO-
rii, Wo i NprBeso 40 WBUAKOro 36iNbLLIEHHS Kiflb-
KOCTi “unppoBux” rpoMaasiH, ki BXe 3BMKIN 00
HOBITHIX TEXHONOrIiN i 3 paaiCTiO OCBOKIOTb BCE
HOBI 1 HOBI iIHHOBAUiNHI Npono3uuii. BianosigHo
0o pocnigxeHb BececBiTHbOro iHcTUTYTY (MCKinsey
Global Institute): “Y 2016 p. B Kutai HanivyyBaBcs
731 MNTH KOPUCTYBaYIB iHTEPHETY. Lle Ginblie, Hix
€sponencbknn Cot3 i CLUA pasom y3aTi. Kpim
TOro, 3apas y Kurtai Hanivyetbcsa 695 mnH kopuc-
TyBa4iB MOBINbHOro iHTEPHETY NMopiBHAHO 3 343
MiH Yy €C Tta 262 mnH y CLUA. KinbkicTb KOPUCTY-
BayiB iHTepHeT-06aHkiHry B Kutai ctaHoBuTb 280

MJIH, LLO TPOXU Binblue Takmx e KOPUCTyBadiB y
CLLA. To6T0 BeneteHcbka 6a3a MOBiNbHUX iHTEp-
HEeT-NPUCTPOIB i NIoAen, AKi KOPUCTYIOTbLCA HUMMU,
NPUBOOATL 4O TOrO, WO WBMAKICTb NOSBU HOBUX
iIHHOBALIMHNX IHTEPHET-TEXHOOTIN 3POCTAE EKC-
noHeHuianbHO” [14].
4K yxe 3ragyBanocs, HaceneHHs Kutaio, oco-
611BO NpeacTaBHUKM MOOALLIONO Ta CEPEHLOMO
MOKOJiHb, AYXE YYT/NBI 40 TEXHOJIOMNYHNUX HOBO-
BBeAEHb. BOHM € OCHOBHMMU CnOXKMBa4YamMm Takoi
npoaykuii, wo GopmMye [0BOI BACOKUI PIBEHb iX
TexHonoriyHoi obisHaHocTi. OauH i3 npuknaais
[0MOMOXe 3P03YyMITU pPiBEHb TEXHIYHOI KBanidi-
KaLuii KNTanCbKUX KOPUCTYBAYiB iHOOPMaLINHUX
TEXHONOTIN.
3rigHo 3 BiAKPUTUMU OaHUMKU, PO3MILLEHUMW
y 3BiTax KNTanCbKnUx MOBINbHMX KOMMAHIN, cno-
CTepiralTbCA HACTYMHI TEHOEHLI:
— cyMa nfaaTtexiB Yyepes iHTepHeT-004aTKM B
nepxasi 36inbwmnnaca — 3 25% y 2013 p. oo
74% y 2018 p.;
— 3arasjibHa cymMma iHTepHeT-nnaTexis 3a 4ONOMO-
roto MmobinbHux gopatkiB y Kutaiy 2018 p. cta-
HoBuna 790 mnpa oon., wo y 11 pasis GinbLue
cyMu 3a aHanoriyni nocnyrmn 8 CLLA [15].
JeTtanbHO po3rngaHyTu oMHaMiKy KOJIMBAHHA
Ki/TbKOCTi HAaceNIeHHs Wodo iHTepHeT-6aHKiHry B Ku-
Tai y nepiog mixx 2009 i 2018 pp. MoxHa Ha puc. 3.

Ak BUOHO 3 pUcC. 3, AMHaMiKa YiTKa: KifibKiCTb
HacCeJsieHHs, ke KOPUCTYETbCH iIHTEPHET-0aHKiH-
rom, akTUBHO 3pPOCTa€E, NPMUYOMY 32 OCTaHHI POKMN
OyB 3p0ONEHNI BiAHYTHUI CTPUOOK i PIBHULSA MiX
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CnnauytoTb 6€3KOHTAKTHO

2009 p. 2010 p. 2011 p. 2012 p. 2013 p. 2014 p. 2015 p. 2016 p. 2017 p. 2018 p.

678 660 648 610 584 576 521 496 465 421
98 142 198 212 225 249 294 319 338 381
12 18 29 68 176 189 198 226 254 277

Puc. 3. [nHamika cniBBigHOLLEHHS KOPUCTYBaYiB Ta HEKOPUCTYBAYIB iHTEPHET-6aHkiHroM y Kutai y ne-

pion 2009-2018 pp.

O>xepeno: cknafeHo aBTOPOM Ha OCHOBI faHux: Is Alibaba Losing To Tencent In China’s Trillion-Dollar Payment War? —
Forbes [electronic resource]. — Access: https://www.forbes.com/sites/ywang/2018/03/28/is-alipay-losing-to-wechat-
in-chinas-trillion-dollar-payment-war/#726a3a7c8822 [15].

KOpucTyBayamMu Ta HEKOPUC-
TyBaYyaMm 3HA4YHO CKOPOTU-
nacs.

HesBaxai4n Ha NO3UTKUB-
Hi TeHaeHUuii B iHpopMaLinHin
cdepi, € i pesaki npodbnemu:
NOPYLIEHHA AEMOKPATUYHUX
npae HaceneHHsa, “ninepcTeo”
y cepi 3abpyaHEHHS HABKO-
JIMWHBLOro cepenoBuLa, To-
TaJbHUN KOHTPONb AEPXaBWu
Hag rpomagsaHamu Towo. Ane
04Ha 3 rONIOBHUX i, HANEBHO,
HanObiNbLU TPUBOXHA TEHOEH-
LS — ue CTapiHHS HACENEHHS.
BapTo HaBecTu kinbka ¢dakTiB.
Hes3Baxxatoun Ha NO3UTUBHUNA
nemorpadivyHnii npupicT, npa-
uesnartHe HaceneHHs Kutaio
(Big, 16 mo 50 pokiB) yce ogHO
CKOpo4yeTbcqa. [onoBHa npu-
YMHA NONAIrae y MacoBOMY
“BiATOKY Mi3KiB”, TOOTO ak-
TUBHI Ta npaues3naTHi KnTamnui
BUIKOXAKOTb i3 KpaiHM 3a Kop-

OOoH, nepeBaxHO y CLLIA i kpaiHn AsiaTCbKOro peri-
OHy. Lle cTaHOBUTL peanbHy 3arpo3y ans 6aratbox
chep XUTTs — NoYMHaKUM Bif, couianbHOi chepn,
3aKiHYYyI4YM PUHKOM TEXHOMOFMYHUX MOCAYr: We y
2017 p. y kpaiHi no4as BigvyBaTucs oediuunT CBi-
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Puc. 4. JocnigXeHHs Woa0 KonnmeaHb AeMorpadiyHoro po3sBuUTKyY Kn-
TarCbKOro HaceneHHs i3 cepeanHu XX CT. i oo KiHus XXI CT.

A>xepeno: cknageHo aBTOPOM Ha OCHOBI gaHux: Is Alibaba Losing To Tencent In
China’s Trillion-Dollar Payment War? — Forbes [electronic resource]. — Access:
https://www.forbes.com/sites/ywang/2018/03/28/is-alipay-losing-to-wechat-in-
chinas-trillion-dollar-payment-war/#726a3a7c8822 [15].

XUX igen i peBOSIIOLINHUX PilleHb Y TEXHOJIOTIYHIN
cdepi. A Uue 4M He HalronoBHila npobnema ans
po30ynoBM iHHOBALIMHOIO cepenoBuLLa.
3pewToto, Kntan yxe akTMBHO NepexognTb
BiZL EKOHOMIiKW, KEPOBAHOI BUHATKOBO NoTpebamu
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nepxaBu, 40 PUHKOBOT EKOHOMIKM — 3 BENNKOIO
4aCTKOIO IHBECTULiN Y HAyKy Ta BiIbHUM PUHKOM
iHHOBaLin. Ak ckasas Mpem’ep-miHicTp Jli KekdaH
(Li Kegiang): “KuTali 3060B’a3aHuin NigTpuMyBaTu
OBOX “OpaTiB-0NM3HIOKIB” — MoJioge nianpuem-
HULUTBO Ta MACOBIi iHHOBALLii. Ao)Xe came 3a HUMU
— MalnbyTHe aepxaBn” [16].

CborogHiwHio gemorpadivyHy cuTtyaLito, a Ta-
KOX NPOrHo3 Ha Hanbnmxyi 100 pokiB YiTKO AEMOH-
CTpye rpadik, HaBeaeHuin Ha puc. 4.

Ha puc. 4 306paxeHuin rpadik KOnMBaHb ge-
mMorpadivyHoi cutyauii y Kutai 3 60-x pp. XX CT. i oo
CbOroHi, a TakOX NPOrHo30BaHa cuTyallis i3 Kinlb-
KicTio HaceneHHsa oo 2100 p. 9 BMAHO Mo AiHiaMm,
OYIKYETbCS HiTKE 3HMXEHHSA HaceneHHa oo 2100 p.,
ocobmBo cepef, BikoBoi rpynu Big 16 oo 50 pokis.
Lla cuTyauis kpam HaCTOPOXYE, OCOBNMBO AKLLO HE
KOHTPOJIIOBATU BUPILLEHHS MUTAHHS.

BNUCHOBKHA

CborogHi Kutan € ogHUM i3 FONOBHUX iHHOBA-
LIMHWX TiraHTiB, KM CTBOPIOE HOBITHI NIANPUEM-
cTBa, npoBoanTb 6arato HAOOKP y pisHux chepax
nocnigXxeHb, eKCNnopTye HOBI BisHec-moaeni Ha
CBiITOBUI pUHOK. KpaiHa 3aincHnna Bennye3Hni
iHHOBALINHWIA | TEXHOMOTIYHNI CTPUBOK y Mal-
OyTHE, | HANBAMXKYI POKM CTaHYTb BUpPILLANbHUMW
ONs1 BU3HAYEHHS KiHLEBOrO LNAXY PO3BUTKY i CTa-
HOBJIEHHS iIHHOBaLiNHOI ekocucTtemu B Knutai. Ane
0YEBMAHO, WO KpaiHa YiTKO BMpiIKna pyxaTtucs
paHille 3agaHnM KYpCOM, KU AONOMOXEe noao-
natu npobnemMu i 3akpinUTUCS K HAMMOryTHila
€KOHOMiKa Y CBITi.
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CONSTRUCTION OF INNOVATION SYSTEM IN THE PEOPLE’S REPUBLIC OF CHINA

Abstract. The article analyzes the advantages and disadvantages of the Chinese model of economic growth, the
reasons for the inevitable slowdown. It is concluded that although the technological and innovation level of the
Chinese economy is growing, in general, it remains extensive, based on the attraction of excessive amount of
resources and capital. Today, China is on the brink of great change, and the future of this Asian country depends
only on a further moderate course of conduct. A number of examples of successful start-ups of Chinese enter-
prises are presented, which, using their own, “Asian” approach to the problem solving, turning into a world-class
company. It is shown that even if China abandons the United States in terms of GDP, it will not be able to become
a full-fledged world leader, as most of the US leadership (ideological, military, technological, innovation, currency,
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etc.) will not be able to perform China. In addition, becoming a full-fledged leader in the global system of China
will hamper its vulnerability in demography, democratic rights, leadership in environmental pollution, the fact that
more and more of its citizens consider Western values to be priorities, as well as a number of other circumstances.
Only a moderate policy of full innovation of all levels of the economy, including, moreover, the social sphere, along
with the timely resolution of pressing issues, will enable China to consolidate its leadership positions among the
strongest and most powerful powers in the 21st century.

Keywords: China, innovation strategy, business model, innovations, technological innovations, gross domestic
product, innovative system.

U.C. BanaHuyk, C.H.C.
NOCTPOEHME UHHOBALIMOHHON CUCTEMbI B KUTAUCKOW HAPOAHOW PECNYBJIUKE

Pe3iome. B ctatbe aHam3npyrTCs NpenmMyLIecTBa n HeaoCTaTky KUTarCKoV MOAEIN 9KOHOMUYECKOro pocTa,
npuYnHbl HeM36EeXHOro 3aMeseHVs TEMoB PocTa. [enaeTcs BbiIBOA, YTO XOTSI TEXHOJOMMYECKMNI N UIHHOBALIMOH-
HbIV YPOBEHb KUTANCKOM 9KOHOMUKM PACTET, B LL€JIOM OHa OCTaeTCsl 9KCTEHCUBHOMN, OCHOBAHHOW Ha NPUBIEYEHUN
B Hee n3bbITOYHOro KoJmyecTBa pecypcoB v kanutanoB. CeroaHst Kutavi ctout Ha nopore 60JbLUnX NepemMeH, n
TOJIbKO OT AaJsibHelLuer yMepeHHOM IMHUM NoBeAeHns 3aBUCUT ByayLiee 3ToM a3naTtckon cTpaHsbl. [MpuBoantcs
PS4 MPUMEPOB YCEeLIHbIX CTaPTOB KUTAWCKUX MNPeAnpuUsTni, KOTOPbIe, UCI0b3ysi COOCTBEHHbIV, “a3natckuii”
noaxo4 K peLueHuvro 3a4a4, rnpespaLarTcs B KOMNaHuu MUPOBOIro ypoBHS. [Toka3biBaeTcs, 4TO Aaxe rnpuv yc-
noBuu, ecnn Kutaii obovinet CLUA no o6bemy BBI1, OH HE CMOXET CTarb MOJIHOLEHHbIM MUPOBbLIM JINAEPOM,
OCKOJIbKY BOJIbLUMHCTBO naepckmux yHkumi CLLUA (naeonorndeckyio, BOEHHYI, TEXHOIOMMYeCKy, MHHOBaLM-
OHHYI0, BaJ/IIOTHYIO U T.A4.) Kutari BbIrnoIHSTE HE CMOXeET. Kpome Toro, ctark rnoJiHOLEHHbIM JINAePOM MUPOBOM CU-
cTtembl Kutaro nomeLuaroT ero yssi3BMMOCTb B chepe gemorpapum, 4eMokpaTnyeckux npas (Bce 60JbLue rpaxaaH
CYNTAIOT 3anafHble LeHHOCTU MPUOPUTETHLIMU), “InaepcTBO” B 3arpsi3HEHUN OKPYXaloLLEe Cpenbl, a Takxe apy-
rve obcTosTenbcTBa. To/ILKO yMepeHHasi nonTuka rnoJiHou MHHOBaTU3aLUmmy BCEX YPOBHEV 9KOHOMUKU, BKJIOYas,
Kpome Toro, v coumasibHyro cepy, BMECTE CO CBOEBPEMEHHbIM PELLIEHUEM HACYLLHbIX TPo6semM, no3soant Kurtato
YKPENUTBLCS Ha JINAUPYIOLUNX MO3ULMNSX CPEAM CaMbIX MPOYHbIX M MOLLUHbIX rocygapcts mvpa B XXI Beke.

Knio4yeBbie cnoBa: Kutaii, MTHHOBaLUWOHHas cTparervs, Gu3Hec-mMoAes b, UIHHOBaLMWY, TEXHOJIOMMYECKNe NMHHOBA-
LUuu, Bas1OBOVi BHYTPEHHWIA MPOAYKT, MHHOBaLMOHHAas CUCTeMa.
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